89.3FM 2GLF - Social Media Guidelines 



DRAFT
89.3FM 2GLF values the benefits of social media to build meaningful relationships with its listeners, subscribers, guests, volunteers, stakeholders and the local community. It encourages volunteers to actively participate in social media and to use it for the benefit of 89.3FM 2GLF.


Every program should create a social media profile to help connect with our audience. Presenters need to notify the station when creating a new profile. This will allow the station to incorporate your social media activity within the main 89.3F 2GLF website and other marketing activities.

89.3FM 2GLF also recognises the evolving nature of social media and these guidelines are intended to help reduce the risk for both 89.3FM 2GLF and its volunteers.

89.3FM 2GLF refers to the following types of websites as 'social media': 

	· Facebook

· Twitter

· LinkedIn

· Pinterest

· Google+

· Wikipedia
	· Flickr

· YouTube

· Vimeo

· MySpace

· Forums 

· Discussion groups
	· Bebo

· Friendster

· FourSquare

· Blogs

· Other similar sites




The social media guidelines below set out the expectations for how social media should be used for 89.3FM 2GLF and applies to all volunteers using social media on behalf of 89.3FM 2GLF, and when referring to 89.3FM 2GLF in their personal use of social media. The guidelines do not apply to volunteers' personal use of social media where no reference is made to 89.3FM 2GLF. 
Guidelines when using social media:
· Be respectful of all individuals and communities which you interact with in social media

platforms.

· Be polite and respectful of other people's opinions, even in times of online debate.

· Ensure that any content you publish is factually accurate and complies with 89.3FM 2GLF's

confidentiality policies.

· Only offer comment on topics that fall within your area of responsibility at 89.3FM 2GLF.  For

other matters, alert the relevant topic expert and, if the situation requires a timely response, let the relevant person know that the request needs an immediate response.
· Ensure you do not post material that is obscene, defamatory, threatening, harassing,

discriminatory or hateful to another person or entity, including 89.3FM 2GLF, its employees, volunteers, competitors and/or other business related individuals or organisations.
· Understand, as an individual you are not covered by any defamation insurance both on air, 

online or through social media

· Ensure you do not disclose other people’s personal information within social media platforms

without their explicit permission.

· Do not disclose confidential 89.3FM 2GLF information, for example financial details, business

plans, imminent departure of key people, etc. 

· Ensure that you do not misconstrue your personal comments in your own social media profiles

as representing an official 89.3FM 2GLF position. Identify yourself as a 89.3FM 2GLF volunteer if you refer to 89.3FM 2GLF, competitors and/or other business related individuals or organisations.

· Be mindful of the importance of not damaging 89.3FM 2GLF's reputation and/or bringing

89.3FM 2GLF into disrepute.

If you are deemed to have breached the guidelines above you may face disciplinary action, which may result in the termination of your engagement with 89.3FM 2GLF. 89.3FM 2GLF may also recover from you any costs incurred as a result of a breach of these guidelines.
